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Sanjay Sood’s research and teaching expertise lies in the area of brand equity and
consumer decision making. He’s currently conducting research on the factors that lead
foreign films and television programs from abroad, including China, to succeed in the
U.S. At UCLA Anderson, he is the Faculty Director for the Center for MEMES, where he
leads curriculum development and conferences to address unique business issues
pertaining to the media, entertainment and sports industries. Sood earned his Ph.D. in
Marketing from the Graduate School of Business, Stanford University, an MBA from the
Kellogg Graduate School of Management, Northwestern University, and a BS in
electrical engineering from the University of lllinois, Urbana-Champaign. He has won
several awards for excellence in teaching and student mentoring, including the Niedorf
Decade Teaching Award at UCLA. Actively involved with industry, Sood has worked
with many companies, including Google, Disney, Sony, Starbucks, Levi-Strauss,
Microsoft, Intel, and Kaiser Permanente.
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